updated: 13 July 2007
Marketing campaign plan

World Travel Market direct marketing and PR
- Related press release
Website — link to ChinaContact website from the WTM
website (from event programme page)
Website — logo & full details within event programme
Editorial within the 1% Exhibitor newsletter to approx 6000
Main Stand holders and their Exhibiting Partners
Editorial inclusion in WTM Insight — marketing intelligence on
the WTM website (last year looked at inbound & outbound)
Link from direct mail to WTM event programme to all meridian
& trade attendees — approx 100,000 contacts
Inclusion within email about event programme to all WTM
exhibitors
Mention within the event programme press release
Article within Launchpad — online newsletter to press, visitors
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China-Britain : Mat_ching _pre—regi_sterec_i visitors who have indicated a
Business Council business interest in China through the Personal Event
> BERANS Planner

Mention within the event programme within WTM Route
Planner — 45,000

Mention within the event programme within the catalogue
Logo & description within the WTM Seminar & Conference

ukinbound leaflet — 45,000

- Media Diary of events — conference description. For all press.
Description on all event timetable boards & any relevant
signage
Opportunity for speaker papers on the WTM website until the
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ChinaContact direct marketing

Worldwide:

Series of topical press releases (Media partnerships confirmed to

date: eTurboNews, EyeforTravel, Traveldailynews, China Travel

Daily, China Hospitality News).

Direct email: campaign to WTM and ChinaContact database
(over 100,000 contacts)
Website: Full page on WTM website and dedicated event website, increasing topical
information on website and driving traffic through links to other China related and travel
related sites and search engine optimisation.
Supporters: Promotion through supporter database. Confirmed to date: VisitBritain, Visit
London, UKinbound, CBBC (in 2006: VisitBritain, Visit London, CBBC, WTTC, UKinbound,
48 Group Club and others).
China tourism survey: finding out the Western travel industry’s attitude to China’s growing
tourism presence. The first global survey of its kind — results to be announced at the event.

na:
Presence at China travel trade events (TDS China conference, August 2007)

Media partnerships (confirmed to date: Traveldaily.cn, China Hospitality News)

Direct email campaign through own database of more than 10,000 travel professionals in
China

Chinese website with online registration facility.

Promotion of trade delegation to WTM including educational tour in UK and Europe.
Chinese media group with sponsorship from tourism boards and airline (in 20086,
sponsored by VisitBritain, British Airways, Visit London and regional tourism boards in UK)
Main Chinese WTM website linked to conference site.

Series of press release to travel trade media in China.

Sponsorship packages

Sponsor type Summary of Benefits Inclusive Inclusive Amount
Lunch delegates

Exclusive sponsor | No other sponsors taken, logo 10 20 £20,000
appearing on all WTM related
publications, opening speech

Platinum sponsor Top placement, press release inclusion, 5 10 £5,000
opening speech

Gold Prominent placement and email 3 5 £2,500

Sponsor marketing inclusion

Silver sponsor Logo placement in marketing materials 2 2 £1,500

Lunch sponsor Logo placement and lunch welcome 3 2 £1,500
speech

Event sponsor Logo placement on web and program 1 1 £600

Event website: http://www.future-of-travel.org
Registration page: http://future-of-travel.eventbrite.com/




